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Community In the context of
SBECE

The world beyond ‘Individual SELF’ can be called a community. It
could be in-laws, friends, peers, KOL, service providers.

Community has a strong correlation to an individual’s behaviuor
outcome and therefore, community involvement is key for the

success of any SBC intervention...
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Social and economic
status derived from
cultural expectations
about women and
motherhood

Fear of social and
health consequences
inhibit contraceptive

use

Social and family
power dynamics
constrain effective
action to address
fertility desires

Theory of Change

Engage and mobilize
communities in
group dialogue and
action to promote
healthy sexual
relationships

Increased desire for
smaller families and
healthy birth spacing

Increased community
acceptance of family
planning use

Improved quality of
family planning
services

Improved
communication
between providers
and clients
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Improved
knowledge of SRH
and contraceptive

services

Greater autonomy to
access family
planning
information and
services among
women and girls

Increased
knowledge of and
engagement in
healthy sexual
behaviors

Increased consistent,
correct, and satisfied
contraceptive use

Reduction in
unintended

pregnancy

Source: fphighimpactpractices.org
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Benefits of CGE

AT INDIVIDUAL-FAMILY-COMMUNITY LEVEL

+ Social support to individual women and man; couple
« Community acceptance of your desired behaviour
« Enhances knowledge

« Male participation

» Couple communication
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CGE Best Practices:
Perspectives

Strategic Design/Planning Perspective

» Preparatory Or Conceptualization stage; this stage requires approaches which delivers a theory driven
and evidence-based SBC program design.

Implementation Design Perspective

» Execution or Implementation stage; this stage requires approaches which improves the message
delivery mechanism of the SBC intervention
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Sest Practices: Strategic

Design/Planning

KEY PRACTICES

+ Audience Insight: Formative study; CNA, media landscape study; market research, secondary data
review are some of the best practices which contributes in developing a comprehensive audience
archetype and gathering of audience insight for better SBC designing .

+ Audience Segmentation: Audience segmentation approach helps in higher targeting efficiency and
impact; apply segmentation tools for reach and frequency calculation for better cost optimization;

* Human Centric Design (HCD): HCD approach for CGE design is a proven best practice; possible
prototyping ensures higher efficiency.

+ Digital CGE: Technology integration have higher affinity (especially among male) and reach; Immersive
tech integration.
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Best Practices: Activity

Planning Perspective

KEY ACTIVITY: URBAN

+ Market Activation: Market based shows and events like mobile van activity with interactive

engagement games; digital tools like VR glass shows for male engagement
+ Digital Media: Digital Community engagement; WA/FB groups; Microsite; Al-Bot
+ Influencer Marketing: Rope in a local micro/micro influencer; youth icon.
+ Integration with established government health program events.

« Conventional activities such as-- Family Planning Day Event; Couple Meet; Saas-Bahu Meet; Doctor-

in-the-Community Event.




| . PATHFINDER
Best Practices: Activity

Planning Perspective

KEY ACTIVITY: RURAL

+ Village Day Event: Design events which integrates services like NCD (BP/DM)/YOGA and family

planning messages and data collection for follow up.

+ Influencer Marketing: KOL and religious leader engagement (depending on the sensitivity of the

region).
« Community Radio: For youth engagement; HCD approach; narrowcasting.
+ Village Road Shows: Use of movie-based tools; nukkad natak; puppet shows; local folk shows.
+ Integration with government health program events; SHG.

- Digital Campaign: Integrate with digital campaign for follow up.
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Suggestive Key Words

» Landscape study for audience insight

« Segmentation approach for higher target efficiency
+ Capacity building of SBC cadre; Coaching approach
» Stewardship for SBC sustainability

+ Tech Innovation and Integration

* Documentation and MEL
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